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Results for the Second Quarter and First
Half 2022

Vienna, July 22,2022 -Today, A1 Telekom Austria Group (VSE: TKA, OTC US: TKAGY) announces its half year report including the results
for the second quarter and the first half of 2022, ending June 30, 2022 as well as the condensed consolidated financial statements.

Key performance indicators

in EUR million Q22022 Q22021 % change 1-6 M 2022 1-6 M 2021 % change
Total revenues 1,208.4 1,165.8 3.7 2,374.9 2,301.3 3.2
Service revenues 1,025.7 976.4 5.0 2,013.9 1,932.1 4.2
Equipment revenues 161.6 166.8 -3.1 316.9 328.9 -3.6
Other operating income 21.1 22.6 -6.5 44.1 40.3 9.3
Wireless revenues 716.9 684.0 4.8 1,406.4 1,352.5 4.0
Service revenues 575.0 532.2 8.0 1,122.5 1,051.2 6.8
Equipment revenues 1417.9 151.8 -6.5 284.0 301.4 -58
Wireline revenues 470.4 459.2 2.4 924.4 908.5 1.7
Service revenues 450.7 444.2 1.5 891.4 881.0 1.2
Equipment revenues 19.7 15.0 31.4 32.9 27.5 19.7
EBITDA before restructuring 4771 448.6 6.3 929.7 868.0 7.1
% of total revenues 39.5% 38.5% 39.1% 37.7%
EBITDA 456.9 427.7 6.8 888.5 826.0 7.6
% of total revenues 37.8% 36.7% 37.4% 35.9%
EBIT 219.0 187.4 16.9 413.2 350.7 17.8
% of total revenues 18.1% 16.1% 17.4% 15.2%
Net result 167.0 125.0 33.6 297.7 233.8 27.3
% of total revenues 13.8% 10.7% 12.5% 10.2%
Wireless indicators Q22022 Q22021 % change 1-6 M 2022 1-6 M 2021 % change
Wireless subscribers (thousands) 23,274.6 22,324.6 4.3 23,274.6 22,324.6 4.3
Postpaid 19,352.5 18,368.5 5.4 19,352.5 18,368.5 5.4
Prepaid 3,922.1 3,956.1 -0.9 3,922.1 3,956.1 -0.9
ARPU (in EUR) 8.3 8.0 3.6 8.1 8.0 2.4
Mobile churn (%) 1.2% 1.2% 1.3% 1.3%
Wireline indicators Q22022 Q22021 % change 1-6 M 2022 1-6 M 2021 % change
RGUs (thousands) 6,134.5 6,071.6 1.0 6,134.5 6,071.6 1.0

All comparisons are given year-on-year. EBITDA is defined as net income excluding financial result, income taxes, depreciation and amortization and impairment charges.
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Q2 2022 Analysis

Group Summary

In Q2 2022, positive market trends prevailed and A1 Telekom Austria Group continued on its growth path
delivering a solid set of quarterly results. Service revenues increased in all geographies across the foot-
print and, despite a pressure on the cost side mainly coming from the energy market disruptions, Group
EBITDA was again above the previous year's level.

Roaming traffic was comparatively higher and further supported solid development of the mobile core
business, while growth momentum continued in the solution and connectivity business. In line with the
latter, product-related costs increased while, at the same time, marketing activities in the footprint
weighed on higher advertising expenses. Indexation of retail tariffs, triggered earlier in a number of mar-
kets as well as the appreciation of the Belarusian ruble versus the euro were both supportive to the results.

= Total revenues increased by 3.7%, as service revenue growth achieved in all the markets more
than compensated for slightly lower equipment revenues.

= Equipment revenues declined, driven by the Bulgarian segment where the comparison period
was positively impacted by a public customer deal and to a lesser extent by the Belarusian seg-
ment following a lack of high-value handsets.

= Mobile service revenues increased by 8.0% due to the solid performance of the mobile core busi-
ness, improved roaming results as well as earlier implemented inflation-linked price adjustments.

= Fixed-line service revenues rose by 1.5% on the back of solid solution and connectivity business
which more than compensated for lower interconnection revenues.

= The number of mobile subscribers rose by 4.3%, driven by the higher number of M2M subscrib-
ers as well as the higher number of mobile WiFi routers.

= The Internet@home customer base grew by 4.9%, mainly driven by mobile WiFi routers but also
high-bandwidth broadband RGUs.

= Group total RGUs increased by 1.0% as growth in broadband subscribers outweighed the de-
cline of voice RGUs.

= Roaming benefited results in Q2 2022 (positive impact yoy: ~ 1% of revenues; ~ 2.5% of EBITDA)
amidst increased travel activities in the footprint, especially in Austria and Croatia.

= Group EBITDA before restructuring charges grew by 6.3% (reported: 6.8%) as higher service rev-
enue more than compensated for increased core OPEX. Excluding FX and one-off effects, Group
EBITDA before restructuring charges grew by 5.5%.

= InAustria, EBITDA before restructuring charges increased by 3.1% (reported: 3.7%) owing to
the successful translation of service revenues as total costs and expenses remained flat.

= EBITDA in international operations rose by 10.3% with growing numbers in almost all seg-
ments and in particular strong contribution from Bulgaria and Belarus. Excluding FX and one-
off effects, EBITDA in international operations grew by 8.3%.

= Netresult improved by 33.6% year-on-year in the second quarter of 2022, as better operational
result and better financial result more than compensated for higher income tax expense.

= AEUR 750 mnbondwasrepaid from existing cash and proceeds from bank loans on April 4, 2022.

The following factors should be considered in the analysis of A1 Telekom Austria Group's quarterly oper-
ating results:
= Positive FX effects amounted to EUR 8.9 mn in total revenues and EUR 4.4 mn in EBITDA, almost
entirely coming from the Belarusian segment.

The presentation for the
conference call and key
figures of A1 Telekom Austria
Group in Excel format (‘Fact
Sheet Q2 2022") are
available on the website at
www.al.group.
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= There were no one-off effects in the reporting period, while there was a minor positive one-off
effect in the comparison period in EBITDA (+0.6 mnin Serbia).

= Restructuring chargesin Austriaamounted to EUR 20.7 mnin Q2 2022 (Q22021: EUR 20.9 mn).

Outlook

The Management of A1 Telekom Austria Group confirms the outlook for the financial year 2022 with total
revenue growth of close to 3%. The initial outlook for 2022 included an assumption of depreciation of the
Belarusian ruble versus the euro of 5-10% in 2022 (period average). After a sharp drop of the BYN in
February and March, the currency appreciated again in April and May and closed slightly higher in June.

Outlook confirmed

Going forward, and given the volatile nature of the Belarusian ruble, a potential adverse BYN development
equivalent to a 2022 period-end depreciation of approx. 18 % versus the rate as of YE 2021 (or approx.
27 % period-end depreciation versus the rate as of June 30, 2022) would result in a zero 2022 period-
average BYN depreciation and thus neutral currency effects on total revenues in 2022. However, it shall
be noted that the probability of the above-mentioned or any other BYN outcome is very hard to predict,
especially under the current circumstances.

Furthermore, equipment revenues might be stressed by supply chain challenges. Overall, the EBITDA
margin is still expected to slightly increase. Capital expenditures, before spectrum investments and ac-
quisitions are expected to increase by approximately 15% in 2022. The increase versus last year's CAPEX
results mainly from higher investments in Austria dedicated to more fiber build, and to a small extent to
more IT CAPEX and the 5G roll-out.

Mobile Subscribers and Fixed-line RGUs

Internet@home: +4.9% year- In mobile communications, the number of subscribers of the A1 Telekom Austria Group rose by 4.3% to a

on-year in Q2 2022 total of 23.3 million in the second quarter of 2022. Growth was mainly driven by a strong increase in M2M
subscribers. Also, the growth in contract customers (ex M2M) was driven by the mobile core business
and the continued shift from prepaid to contract offers as well as continued solid demand for mobile WiFi
routers. The number of A1 Digital M2M customers continued to increase in Q2 2022.

The number of revenue-generating units (RGUs) in the Group’s fixed-line business increased (+1.0%)
year-on-year. In Austria, the number of RGUs declined, driven by fewer voice-only and low-bandwidth
broadband RGUs, which could not be offset by the continued solid demand for high-bandwidth products
in Q2 2022. In the international markets, the number of RGUs rose mainly due to increasing high-band-
width broadband RGUs while TV RGUs also grew in all the markets.

The Internet@home customer base increased by 4.9% in the Group, driven by the increase in mobile WiFi
router numbers and higher number of high-bandwidth RGUs.
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Comments on Operating Segments for Q2 2022 - Revenues and EBITDA

Austria

Key performance indicators

Financials
in EUR million Q22022 Q22021 %change 1-6 M2022 1-6 M2021 % change
Total revenues 676.1 666.2 1.5 1,339.8 1,323.6 1.2
Service revenues 602.7 590.6 2.1 1,191.2 1,171.7 1.7
Equipment revenues 61.5 61.2 0.6 121.7 126.3 -3.7
Other operating income 11.9 4.4 -17.8 26.9 25.6 53
Wireless revenues 302.0 291.2 3.7 603.7 585.1 3.2
Service revenues 2556.2 240.3 6.2 504.3 476.9 5.8
Equipment revenues 46.8 50.9 -8.0 99.4 108.3 -8.2
Wireline revenues 362.2 360.5 0.5 709.1 712.9 -0.5
Service revenues 347.5 350.3 -0.8 686.9 694.8 -1.1
Equipment revenues 14.7 10.3 43.0 22.3 18.1 23.3
EBITDA before restructuring 278.6 270.1 3.1 544.2 520.0 4.7
% of total revenues 41.2% 40.5% 40.6% 39.3%
EBITDA 258.5 249.2 3.7 503.0 478.1 5.2
% of total revenues 38.2% 37.4% 37.5% 36.1%
EBIT 122.8 109.0 12.6 229.4 203.2 12.9
% of total revenues 18.2% 16.4% 17.1% 15.3%
Wireless indicators 022022 Q22021  %change 1-6 M 2022 1-6 M2021 % change
Wireless subscribers (thousands) 5112.5 5,023.1 1.8 5,112.5 5,023.1 1.8
ARPU (in EUR) 16.5 15.8 4.6
Mobile churn (%) 1.0% 1.8% 1.0% 1.5%
Wireline indicators Q22022 Q22021  %change 1-6 M 2022 1-6 M2021 % change
RGUs (thousands) 2,994.5 3,096.1 -3.3 2,994.5 3,096.1 -3.3

In Q2 2022, market dynamics in Austria remained broadly unchanged compared to the first quarter of

2022. Mobile network operators launched Easter promotional campaigns in April that were mainly fo- . - )
Mobile WiFi routers continue

to drive Internet@home
market

cused on convergent but also on mobile-only offers. While the availability of high value handsets posed
a certain challenge, A1's mobile core business showed decent performance and was additionally sup-
ported by solid development in the SIM-only and the prepaid segments. A1’s 5G tariffs continued to be
sold with the premium over LTE tariffs, while the mobile low-value segment remained highly competitive.
The Internet@home market was characterized by continued speed upgrades, mainly on the side of mo-
bile WiFi routers, with somewhat abating dynamics compared to the same period last year. Fixed RGU
losses, similar to the previous reporting periods, continued to be driven by voice-only and low-bandwidth
customers. Solution and connectivity business, on the other hand, continued to grow in the reporting
period, supported by additional projects in connectivity and security areas.

Total revenues in the Austrian segment increased by 1.5% year-on-year, mainly driven by higher service
revenues. Equipment revenues increased only slightly as higher ICT equipment sales compensated for
lower sales of mobile handsets, while other operating income came in lower. The latter is attributable to
the parameter changes in the comparison period, which positively impacted the valuation of asset retire-
ment obligations.

Mobile service revenues were higher compared to the same period last year, driven by improved roaming
resultin the reporting period, continued demand for mobile WiFi routers as well as solid performance of
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the mobile core business. Additionally, growth was supported by the effects from inflation-linked price
increases implemented in April 2022. Alltogether, that also resulted in higher ARPU.

Fixed-line service revenues declined in the period under review as the growth in the solution and connec-
tivity business could not fully compensate for lower retail fixed-line service revenues and lower intercon-
nection revenues. While interconnection revenue decline was mainly regulation driven, retail fixed-line
service revenues came in lower due to the loss of voice-only and low-bandwidth RGUs. The impact of the
latter was partially mitigated by the effects of successful customer upselling to high-bandwidth products
and the above-mentioned indexation measures. ARPL increased slightly, as the effects of the price
measures as well as successful upselling activities outweighed negative effects from IC regulation.

EBITDA before restructuring charges increased by 3.1% year-on-year as higher service revenues more
than outweighed slightly higher core OPEX. The latter increased mainly due to inflation-elevated energy
costs but also due to higher advertising expenses as well as higher product related costs. While product
related costs increased in line with the solid performance of solution and connectivity business, adver-
tising expenses went up due to the increased marketing activity. On the other hand, workforce costs de-
clined amidst lower provisions for employee long-term benefits and mitigated the core OPEX increase.

EBITDA before restructuring
up +3.1% in Austria

International operations

Key performance indicators

Financials
in EUR million Q22022 022021  %change 1-6 M2022 1-6 M2021 % change
Total revenues 543.7 506.8 7.3 1,052.1 990.5 6.2
Service revenues 432.3 392.4 10.2 836.9 772.4 8.4
Equipment revenues 100.1 105.5 -5.1 1951 202.2 -3.5
Other operating income 11.3 8.9 27.5 20.1 15.9 26.3
Wireless revenues 4171 394.7 5.7 805.9 770.4 4.6
Service revenues 321.9 293.7 9.6 621.2 577.5 7.6
Equipment revenues 95.2 100.9 -5.7 184.7 193.0 -4.3
Wireline revenues 115.2 103.2 11.6 226.1 204.2 10.7
Service revenues 110.4 98.7 11.8 215.7 194.9 10.7
Equipment revenues 4.8 4.5 6.7 10.4 9.3 12.1
EBITDA 210.6 190.9 10.3 409.3 373.5 9.6

% of total revenues 38.7% 37.7% 38.9% 37.7%
EBIT 109.7 92.5 18.5 210.5 176.2 19.4
% of total revenues 20.2% 18.3% 20.0% 17.8%
Wireless indicators Q22022 022021  %change 1-6 M2022 1-6 M2021 % change
Wireless subscribers (thousands) 14,968.9 14,840.6 0.9 14,968.9 14,840.6 0.9
Wireline indicators Q22022 022021  %change 1-6 M2022 1-6 M2021 % change
RGUs (thousands) 3,139.9 2,975.5 5.5 3,139.9 2,975.5 5.5
EBITDA increased by 10.3% In Q2 2022, service revenues and EBITDA in international operations rose 10.2% and 10.3% respectively.
in CEE markets Service revenues increased in all CEE markets while EBITDA growth was particularly strong in the Bulgar-

ian and Belarusian segment. Excluding FX and one-offs effects, EBITDA in international operations in-
creased by 8.3%.
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Bulgaria

In Bulgaria, positive trends continued and shaped the market also in the second quarter of 2022. A1

continued to execute its convergent strategy which again resulted in a strong service revenue growth both
in the fixed-line and the mobile business. Upselling to high-broadband products and a growing number
of RGUs characterized the fixed-line market, while strong performance of high value tariffs and continued
return of roaming traffic were instrumental in driving the mobile business. Supportive to the results were
also inflation-linked pricing measures implemented earlier in March 2022. Additionally, ICT business re-
mained an important growth factor due to the ongoing high demand for IT solutions and security services.

Total revenues increased by 4.3% as solid service revenue growth more than compensated for lower
equipment revenues. The latter came in lower as the comparison period was positively impacted by a
sizable transaction with a public customer. Total costs and expenses decreased compared to prior year
as increases in electricity costs, content and license costs were outweighed by lower cost of equipment.
On the back of strong service revenue growth, EBITDA grew by 14.2% in the reporting period.

Croatia

In a still-competitive market environment, A1 Croatia continued to grow its mobile and fixed-line sub-
scriber base as well as service revenues. Mobile core business showed a decent performance and was
additionally supported by higher roaming traffic, while in the fixed-line business high-bandwidth RGUs
growth more than compensated for a decline of low-bandwidth products.

Total revenues were 4.2% higher compared to the same period last year and were driven by higher mobile
service revenues as well as to a lesser extent higher fixed-line service revenues. Higher equipment sales
also added to the growth. Core OPEX increased, driven by higher content costs, higher advertising ex-
penses but also elevated workforce costs. As higher service revenues and the improved equipment mar-
gin more than compensated for the above-mentioned cost increase, EBITDA grew by 2.7%.

Belarus

In Belarus, all mobile network operators continued to focus on customer upselling activities while com-
petitive environment remained broadly unchanged compared to the previous quarter. On the operational
level, A1 business demonstrated solid performance in the reporting period, whereas certain macroeco-
nomic challenges still remained present. Inflation in the country stood at 17.6% year-on-year in June
2022. Belarusian ruble appreciated versus the euro by 9.7% on a period-average basis, while the period-
end appreciation was 13.2%. In a search to reconcile budgetary constraints, additional industry-wide
regulatory measures have been implemented by the government, such as an additional advertising tax,
a state-broadcast channel fee increase and a renewable energy sales multiplier reduction. All these
placed an additional burden on telco providers and are set to weigh on their operating expenses going
forward. A further set of EU sanctions adopted lately in 2022 did not cause major business continuity
issues in A1 Belarus, however, the impact of the affected supply chain is increasing. A1 is working on the
process to mitigate those effects and to re-establish deliveries compliant under the current sanction
framework and telco exception rules.

Total revenues increased by 11.6% (in local currency + 2.1%), entirely driven by higher service revenues
while equipment revenues declined due to fewer handsets sold. Service revenue growth was attributable
to the attractive propositions both in the mobile and the fixed-line business, positive contribution from
the inflation-linked price measures implemented earlierin 2021 and 2022 as well as a solid performance
of the solution and connectivity business. Core OPEX went up due to higher workforce costs, higher con-
tentcosts as well as increased network maintenance and capacity driven corporate network costs. Equip-
ment margin improved and together with the strong service revenue growth more than compensated for
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higher core OPEX which led to 16.4% higher EBITDA compared to the same period last year. In local cur-
rency, EBITDA grew by 6.6% in the period under review. Excluding the above-mentioned effects from the
new industry regulation, EBITDA in local currency grew by approx. 10% in the period under review.

Other segments

The Slovenian market remained competitive in the second quarter of 2022. A1 continue to offer its rede-
signed mobile portfolio with attractive hardware and 5G propositions. Increased roaming traffic was sup-
portive to the growth in mobile service revenues, while interconnection revenues came in lower. Total rev-
enues increased by 4.0% year-on-year on the back of higher mobile service revenues and higher
equipmentrevenues, while fixed-line service revenues declined. Increased electricity and workforce costs
were main categories to weigh on costs and expenses. EBITDA declined (-3.4%) in the period under re-
view as higher service revenues and the improved equipment margin could not fully outweigh the in-
crease in costs and expenses.

In Serbia, market trends remained unchanged compared to the previous quarter and A1 achieved a
strong service revenue growth of 10.2% amidst solid performance of its NEO tariffs and continued return
of roaming traffic. Equipment revenues increased too, driven by higher sales of more expensive handsets
and additional accessorries. Core OPEX went up, mainly driven by higher workforce costs, while advertis-
ing expenses declined. Equipment margin improved slightly and together with the strong service revenue
growth more than compensated for higher core OPEX which resulted in EBITDA growth of 14.2%.

In North Macedonia, mobile network operators continued to focus on more-for-more concept with in-
creased data allowances. A1 enriched its mobile portfolio with 5G-ready tariff plans and focused on con-
vergent offers. Total revenues increased by 7.2% driven mainly by higher mobile service revenues and
higher interconnection revenues. EBITDA rose 2.4% as service revenue growth more than outweighed
higher costs and expenses, in particular increased electricity costs.
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Half-year Highlights

= Group total revenues increased by 3.2%, driven by service revenue growth in all the markets.

= Equipmentrevenues declined, due to a certain lack and lower sales of high-values handsets in
Austria and Belarus as well as a higher comparable in Bulgaria due to a sizable transaction with
a public customer.

= Mobile service revenues grew by 6.8%, driven by growth in all the markets, on the back of
the improved roaming result, ongoing solid demand for mobile WiFi routers and inflation-
linked price adjustments implemented in several markets.

= Fixed-line service revenues rose by 1.2%, as solid momentum in solution and connectivity
business as well as continued demand for high-bandwidth products across the footprint
more than compensated for IC revenue decline and voice RGUs losses in Austria.

= Roaming benefited results in the first half of 2022 (positive impact yoy: ~ 1% of revenues; ~ 2%
of EBITDA) as traveling activities in the footprint were comparatively higher versus the same pe-
riod last year.

= Group EBITDA before restructuring charges increased by 7.1% (reported: 7.6%) as higher ser-
vice revenues and improved equipment margin more than compensated for increased core
OPEX.

= InAustria, EBITDA before restructuring charges improved by 4.7% (reported:5.2%) owing to
successful translation of service revenues and better equipment margin.

= Ininternational markets, EBITDA grew by 9.6% which was driven by growth in all markets

= Netresultincreased by 27.3% in the first half of 2022, driven by the improved operational per-
formance as well as a better financial result.

= Free cash flow grew by 23.6% in the first half of 2022 and amounted to EUR 368.0 driven by
better operational result and lower capital expenditures.

The following factors should be considered in the analysis of A1 Telekom Austria Group’s half-year oper-
ating results:

= Positive FX effects amounted to EUR 8.7 mn in total revenues and EUR 4.2 mn in EBITDA in the
first half of 2022, stemming almost entirely from the Belarusian segment.

= There were no one-off effects in total revenues and EBITDA in the reporting period, while there
was a minor positive one-off effect in Q2 2021 in EBITDA (+0.6 mn in Serbia).

= Restructuring charges in Austria amounted to EUR 41.2 mn in the first half of 2022 (H1 2021
EUR 41.9 mn).

Segment Austria

In Austria, total revenues increased by 1.2% in the first half of 2022, as service revenue growth more than
compensated for lower equipment revenues while other operating income increased only slightly. Equip-
ment revenues declined amidst comparably lower market dynamics in the first quarter of 2022 and, to a
lesser extent, due to a certain lack of high value handsets.

Fixed-line service revenues declined, as solid growth in the solution and connectivity business could not
fully compensate for lower retail fixed-line service revenues as well as lower interconnection revenues.
While the latter was EU IC regulation-driven, the former was lower due to the declining number of voice-
only and low-bandwidth RGUs and could be mitigated by positive effects from customer upselling to high-
bandwidth products and inflation-linked price adjustments implemented in April 2022.
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Mobile service revenues rose on the back of the improved roaming result in the first six months of 2022,
solid development in the mobile core business and continued demand for mobile WiFi routers. Addition-
ally, growth was supported by the above-mentioned inflation-linked price measures as well as the in-
crease in customer activation and annual service fees from February 2022.

EBITDA before restructuring charges increased by 4.7% in the period under review (reported: +5.2%) as
higher service revenues more than compensated for the increased core OPEX, while equipment margin
was also supportive mainly on the back of lower subsidies provided, especially in the first quarter of 2022.
Core OPEX increase was driven by higher energy costs, increased product-related costs and higher ad-
vertising expenses. While product related costs rose in line with the solid performance of the solution and
connectivity business, advertising expenses came in higher mainly due to the increased marketing activ-
ity in the second quarter of 2022. At the time, lower workforce costs mitigated the increase as changes
in interest rate environment resulted in lower provisions for long-term employee benefits.

International operations

In the first half of 2022, total revenues in the international operations increased by 6.2% (excluding FX &
one-offs: +5.3%), driven by both fixed-line and mobile service revenue growth. Service revenues grew by
8.4 % driven by the growth in all markets. EBITDA increased by 9.6% (excluding FX & one-offs: +8.7%),
particularly driven by Belarus and Bulgaria.

Segment Bulgaria

In the Bulgarian segment, total revenues increased by 4.0% in the first half of 2022, as strong service
revenue growth more than compensated for lower equipment revenues. The latter came in lower, im-
pacted by a higher comparable in 2027 stemming from a deal with public customer. Service revenue in-
creased in both the mobile and the fixed-line business. Solid development in the fixed-line business was
characterized by customer upselling to high-bandwidth products and RGU growth, while the mobile busi-
ness benefited from a solid core business with 5G tariffs in place as well as increased roaming traffic.
Additionally, the solution and connectivity business continued its growth path and was a stable positive
contributor to the segment’s performance in the period under review.

On the cost side, higher electricity costs and increased content costs were main drivers for higher core
OPEX. While the former rose mainly due to higher prices, content costs increase was product demand-
driven. EBITDA increased by 10.4% in the first six months of 2022 as service revenue growth more than
outweighed higher core OPEX, while equipment margin declined only slightly.

Segment Croatia

In Croatia, total revenues rose by 2.9% in the first six months of 2022, almost entirely driven by service
revenue growth. Redesigned mobile portfolio with 5G offers and attractive hardware as well as compar-
atively higher roaming traffic were instrumental in the mobile service revenue growth, while fixed-line
business also showed a solid traction with growing RGU numbers and successful customer shift to high-
bandwidth products.

Core OPEXrose, following the increase in workforce costs, advertising expenses and also content costs.
EBITDA grew by 4.4% in the period under review, as higher service revenues more than compensated for
increased costs and expenses as well as for slightly lower equipment margin.

Segment Belarus
In Belarus, A1 demonstrated solid operational performance in the first half of 2022. Total revenues in-

creased by 9.2% yoy (local currency: +4.7%) on the back of strong service revenue growth while equip-
ment revenues came slightly lower. Service revenues rose due to the strong performance of mobile high-
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value tariffs, upselling to multi-play offers and higher broadband speeds in the fixed-line business as well
as the solid contribution from the solution and connectivity business. Additionally, inflation-linked price
measures implemented both in the fixed-line and mobile business earlier in 2021 and in January 2022,
contributed to the growth. Core OPEX went up due to higher workforce costs, higher capacity driven cor-
porate network costs as well as increased content costs. Equipment margin improved and together with
the strong service revenue growth, more than compensated for higher core OPEX. That led to 14.7%
higher EBITDA compared to the same period last year. In local currency, EBITDA grew by 9.9%.

Onthe macroeconomic side, certain challenges remained presentin the country. Inflation stood at17.6%
yoy at the end of June 2022. The Belarusian ruble started the year on a positive note, but experienced a
strong pressure as a consequence of the military conflict in the Ukraine. After a sharp drop in February
and March, the currency appreciated again in April and May and closed slightly higher in June. The BYN
appreciated by 4.3% against the euro (period average) on a yoy comparison resulting in a positive FX
impact of EUR 8.5 mn on revenues and EUR 4.1 mn on EBITDA in the first half of 2022. In May 2022, the
government decided to impose additional industry-wide regulatory measures, that will be an additional
burden on telco providers and are set to weigh on their operating expenses going forward.

Other segments

In Slovenia, the market remained competitive in the firsthalf of 2022. A1 continued to offer its redesigned
mobile portfolio, which includes 5G propositions, while successful customer acquisition continued in the
fixed-line business. Total revenues increased by 2.6% on the back of higher service revenues and higher
equipment revenues. Service revenue growth came mainly from the mobile business and the improved
roaming result, while the contribution from the solution and connectivity business also supported. Total
workforce costs and electricity costs increased, driving core OPEX higher. In a result, A1 Slovenia
achieved a slight EBITDA growth of 1.3% in the reporting period.

In Serbia, the positive market trends continued throughout the first half of 2022. A1 successfully at-
tracted customers by NEO tariffs and roaming traffic continued to return, resulting in a strong service
revenue growth of 9.9%. Equipment revenues increased too, driven by higher sales of more expensive
handsets as well as additional accessories. Core OPEX went up, mainly driven by higher workforce costs,
while advertising expenses declined. Equipment margin improved and together with the strong service
revenue growth, more than compensated for higher core OPEX. That resulted in a strong EBITDA growth
of 14.7% in the first six months of 2022.

In North Macedonia, positive trends continued and the market environment was supportive throughout
the first two quarters of 2022, with A1 growing in both the mobile and the fixed-line business yoy. A1
enriched its mobile portfolio with 5G-ready tariff plans and focused on convergent offers. Service reve-
nues grew by 8.0%, while equipment revenues remained almost flat. EBITDA rose by 2.7% yoy in the first
half of 2022 on the back of the above mentioned revenue growth, despite higher costs and expenses
influenced mainly by increased electricity prices.

Group profit and loss - below EBITDA

In the first half of 2022, depreciation and amortization (incl. rights of use) amounted to EUR 475.3 mn
and remained stable compared to the same period last year.

Operating income increased by 17.8% from EUR 350.7 mn in the first half of 2021 to EUR 413.2 mn in
the first half of 2022.

Net result increased by 27.3% to EUR 297.7 mn in the first half of 2022, as the improved operational re- Net resultincreased by 27.3%
sult as well as the financial result more than outweighed higher income tax expenses. The latter came in in the first half of 2022
higher mainly due to the above-mentioned improved operational performance.
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Results for the Second Quarter and the First Half of 2022

Balance Sheet

As of June 30, 2022, the balance sheet total decreased by 1.0% compared to December 31, 2021, due
to lower current assets as well as slightly lower non-current assets. Current assets declined, mainly driven
by lower cash and cash equivalents following the EUR 750 mn bond repayment in April 2022, while ac-
counts receivable and inventories increased. Non-current assets declined slightly as higher property,
plant and equipment could not compensate for lower other intangible assets and right-of-use assets.

Current liabilities were lower, as the decrease in short-term debt exceeded the increase in accounts pay-
able and the below-described dividend payable. Short-term debt declined following the repayment of
the above-mentioned bond, which more than outweighed the EUR 300 mn increase in short-term financ-
ing used for that bond repayment. Non-current liabilities also declined, mainly due to lower lease-liabili-
ties owing to lease payments in the reporting period but also due to lower asset retirement obligation
following the change in calculation parameters.

At the Annual General Meeting on June 27,2022, a dividend 0.28 euro per share was declared resulting
in a decrease in equity of EUR 185.9 million and an increase in current liabilities as of June 30, 2022. The
dividend was paid on July 5, 2022.

Net Debt

Net debt (excl. leases) declined by 16.2% year-to-date, driven by a decline of short-term debt. Net debt
(excl. leases) / EBITDA after leases decreased from 1.3x as of December 31, 2021 to 1.7x as of June 30,
2022.

in EUR million Jun 30, 2022 Dec 31, 2021 % change
Net debt (excl. leases) 1,730.8 2,064.9 -16.2
Net debt (excl. leases) / EBITDA after leases (12 months) 1.1x 1.3x
in EUR million Jun 30, 2022 Dec 31, 2021 % change
Long-term debt 1,046.6 1,046.1 0.0
Lease liability long-term 565.9 606.1 -6.6
Short-term debt 1,1700.0 1,5653.2 -29.2
Lease liability short-term 165.3 161.0 2.6
Cash and cash equivalents -415.8 -534.4 22.2
Net debt (incl. leases) 2,462.1 2,832.0 -13.1
Net debt (incl. leases) / EBITDA (12 months) 1.4x 1.7x
Cash flow
(in EUR million) 1-6 M 2022 1-6 M 2021 % change
EBITDA 888.5 826.0 7.6
Restructuring charges and cost of labor obligations 38.1 44.0 -13.5
Lease paid (principal, interest and prepayments) -104.3 -96.6 -7.9
Income taxes paid -38.8 -25.6 -51.7
Net interest paid -26.1 -31.3 16.7
Change working capital and other changes 58.4 70.6 -17.2
Capital expenditures -390.7 4421 11.6
Free Cash Flow (FCF) before social plans 4252 345.0 23.2
Social plans new funded* -57.2 -47.2 -21.1
FCF after social plans new 368.0 297.8 23.6

* Cost for social plans granted in the respective period.



Al Telekom Austria Group

In the first half of 2022, free cash flow rose by 23.6% and amounted to EUR 368.0 mn. The increase was
mainly driven by improved operational performance and lower capital expenditures. The latter came in
lower as the comparison period was impacted by frequency acquisitions in Slovenia and Bulgaria.
Change in working capital and other changes in the reporting period were driven mainly by an increase
in accounts payable, which overcompensated for higher inventory procurement.

Capital expenditures

In the first half of 2022, capital expenditures declined by 11.6% and amounted to EUR 390.7 mn as

higher comparable was impacted by frequency acquisitions in Slovenia and Bulgaria. Excluding spectrum,

capital expenditures remained stable in the first half of 2022 versus the same period last year.
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Detailed Figures

Results for the Second Quarter an